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A dobozba zart internet
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Vi az a Facebook Analytics'?

https://analytics.facebook.com

fGCEbOOk Analytics Features Success Stories Resources Blog Login

The Facebook difference

The only analytics tool built on insights from
Facebook’s 2 billion person community.

People-first analytics

Get to know
the people

i wh r
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Vi az a Facebook Analytics'?

»a Facebook sajat elemzd megoldasa.
»reredetileg alkalmazastejlesztoknek keszitettek, de ma

mar ennél sokkal tobbre alkalmas.
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Facebook Analytics: omni-channel elemzd eszkdz

Omni-channel @
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TObb esemenyt asa
[:] :::a‘.
a8 A
FB PIXEL FB SDK AUTOMATIC AUTOMATIC OFFLINE .
OR 27 z p VERSION
Xt O forras tipusok: B

»automatikus (pl. Facebook oldal
esemenyel)
»amit mi adtunk at (pl. weboldal
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Neked dolgozik LY LUP biztonsagbant! 2018.11.21.



339

TObb esemeényforras 0sszekapcso

Kozosségi konditerem

Group ID:
o New Users Unique Users Week 1 Retention
Created in Liftup @
6.26K 9.23K 16.8%
v 5.4% vs prev 28 days v 4.9% vs prev 28 days & 67.3% vs prev 28 days
This group includes 3 Pixels and 1 Page : #
Kozésségikonditerem pixel 858 115K 8.02%
Pixel ID: New Users Unique Users Week 1 Retention
e RG Studio - kozossegikalandozas... 411K 6.20K 2.77%
Pixel ID: New Users Unique Users Week 1 Retention
RG Studio - rgstudio.hu képpontja 826 1.23K 4.71%
Pixel ID: New Users Unigue Users Week 1 Retention
9 E K6zdsségi kalandozasok 580 1.59K 31.3%
FAele Page ID: New Users Unique Users Week 1 Retention
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Business Manager kell hozza

Edit an Event Source Group

Select the event sources from your business to add to this group. Keep in mind, when you add or
remove event sources to an event source group, people who have been added to the group will
automatically gain or lose access to those sources.

App
v Faceboaok Pixel

Kozdssegikonditerem pixel

Facebook Pixel ID: X

RG Studid - kozossegikalandozasok.hu képpontja

Facebook Pixel ID: X

RG Studio - rgstudio.hu képpontja

Facebook Pixel ID: | X

Choose a Facebook Pixel -

v Page

K&zdsségi kalandozasok .

Page ID:

Choose a Page L 4
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n — Analytics

Koézosségi konditerem w Last 28 days w 100% Add a Segment » + Use segments to learn about your customers
[/ Overview Monetization Metrics
aS O a r -] Dash“ard’ »
=5 Lifetime Value for Paying Users © View Full Report Revenue © View Full Report
"" Actlvlty ~
Active Users Ft0.00 Ft1 .72M
Week 3 Avg. Lifetime Value « 0% vs prev 28 days Revenue v 14.1% vs prev 28 days
_ . Revenue FH1.00M
Bl = anaytics Average Ft231K Ft47.8K Ft42.4K Ft11.0K Ft0.00 |
Funnels
i Oct 20 - 21
Ko6zosségi konditerem w Last 28 days w 100% Add a Segment w + Use segments to Retention
Oct 22 - 28 F1500.00K
Cohorts

=i Dashboards g Active Users: By Hour © Journeys (New)

FI0.00 —">"N

Nov 12 - 16
H- Activity - Poraniics 10/20 10/27 11/03 11110
- 12 10

Active Users am 2am 4 am 6 am 8 am am Events

Revenue Sun Overlap Purchases by Device Type © View Full Report Repeat Purchases © View Full Report

Funnels Mon Lifetime Value

Fetention Tue Bl s e 83.7% (41) 28.6% (6) 2.1 hrs

P g Computer Funnel Conversion Median Completion Time
Cohorts Wed -. Settings
% Setting 16.3% (8) o0
Breakdowns L . All Other 20
Fri
Journeys (new) - 49
Sat Purchases 100%

Percentiles ar)

s /T

Overlap Post reaction to user activity from pixel © View Full Report ! 0

Purchases Purchases
Lifetime Value
14.4% (62) 5.1d (
& People g Funnel Conversion Median Completion Time
*
¥ Settings 1.2'secs
(100%) Sat Nov 03, 2018

0.5 seconds Median Time Spent

06secs N\ WV ' w_/\

(14%)

I
Post reactions (Page.... User Activity (Pixel: ... 1110 FACEBOOK ANALYTICS

HWSW Mobile
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—Uunnel

1. Post Comments (1) 2. Page Views 3. Purchases -+ py Age completed within Anytime oos

19.4% Funnel Conversion 3.5d Median Completion Time
25-34 18-24 35-44 v 45-54 55-64 v 65+ v 13-17 v

20K
10K
0
Post Comments FPage Views FPurchases
—_ —
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—Uunnel

1. Post Comments -+ by Overall completed within Anytime ese

Refine

STEP Post Comments

6 NAME

Refine by Parameter » Post » is any of » Enter a value e »

Az elmdlt napokban tébb, mint 100 webol...

Egy fontos infé hétvégére, hogy a jovo ...

20

Past Comments

) és azinternet ! Emelkedjen a céged HWSW Mobile
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—Uunnel

Add Funnel Step ~

Add Funnel Step ~

Q | Q|
Predefined Events v User Activity
. Custom Events vV
Add to Cart Refine >
AdvancedEvents
Blocked Conversations
BrowserLanguage

Complete Registration

GeneralEvent
Content View

Lead
Conversations Read
MegrendeloOldal
Deleted Conversations
pageview Refine »

Initiated Checkout
Y RG Stud FACEBOOK ANALYTICS

~y ‘
) és az internet [ ﬂ/* Emelkedjen a céged HWSW Mobile

Neked dolgozik UP piztonsdgban! 2018.11.21.



—Uunnel

1. Post Reactions 2. Page Views 3. App Installs 4. App Launches <+ by Age completed within Anytime soe

6.37% Funnel Conversion 0 Median Completion Time
25-34 v 18-24 35-44 45-54 v 55-64 13-17 65+ v

40K

Step 4 - App Launches

971 People

25-34 Age

Completion Time Fram Previous Step
20K 0 seconds lop 25%

0 seconds lop 50%
0 seconds Top 75%

™ A

Fost Reactions Page Views App Installs App Launches

—
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—Uunnel

1. AppInstalls 2. ApplInstalls 3. App Launches -+ by Age completed within Anytime

' Refine
7
2 STEP App Installs
NAME
Refine by Parametier w» App Version w is any of » Enter a value ==
10 1.1
1.2
1.3
5K 1.4
1.5
1.6
0
App Installs App Installs App Launches
1= 2
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—Uunnel

1. App Launches 2. Applinstalls 3. App Launches -+ by Age completed within Anytime oo
- Refine
5
2 STEP App Launches
NAME . . . .
Refine by Device Info » Device OS Version w is any of »
Enter a value += X
15
Android
Android 0
10 »
Android 19 "
5K Android 2.18
Android 2.2
0 Android 2.3.4
App Launches App Launches
Android 2.3.5
ArnAdraid D90
Unique People by Age ~»

Y - Il el LUN I MV kLI M ALYTICS
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— Analytics

n Demo Event Source G... * Last 28 days w Add a Segment » -4 Use segments to learn about your customers

| —
[/| Overview
~" Insights User Retention © Time Interval: Weekly = Show By: Overall » O o
See how new users are retained in your product over time.
Dashboards »
M- Acti ~
Ry Percent of users RETENTION

Active Users 100% Weighted Average
Revenue Oct 20 - 21
. Oct 22 - 28
Retention Oct 29 - Nov 4

Nov 5 - 11
Cohorts — L Nov 12- 16
Breakdowns ° e — 0

Joumeys@

Percentiles
Events
Overlap 0%
Lifetime Value 0 ‘ 2 3 4
4. People > Weeks after first event
¥ Settings
Weekly Retention 0 1 2 3 4
Weighted Average ©) 100% 47.1% 49.7% 41.6% 41.9%
110K Users
Oct20-21
17.0K Users 42 5% 419%
Oct22-28
41.8K Users 41.2%
Oct29- Nov 4
20.4K Users
Nov5-11
19.9K Users

Nov 12- 16
11.1K Users

Y RG Studi | YOK ANALYTICS
LinicincUujcii a UGyGU HWSW MOblle

\ ésazinteMe ,
Naket dolgbai | EEIOLE W s oy 2018.11.21.



KONOISZOK

n — Analytics

Demo Event Source G... *

Last 28 days » Add a Segment » + Use segments to learn about your customers

[/ Overview Conversion from New Users to Purchases
~" Insights 62|
Dashboards » New User Activity to Purchases by Overall
M- Activity -
Active Users User Retention = Weekly
Revenue Percent of users
Funnels
Retention
40%
Cohorts
Breakdowns
soumeys (i)
Percentiles 20%
Events —.
O :=:
Overlap o
Lifetime Value
0%
&\ People >
0 1 2 3
¥ Settings
Weeks after first event
Weekly Cohorts 0 1 2 3
Weighted Average §) 51.2% 18.2% t0a% (a6
110K Users
Oct20- 21
17.0K Users 21.9% 16.0% 11.5%
Oct22-28
416K Users 16.5% 20.2% 15.9%
Oct 29 - Nov 4
20.4K Users 22.2% 20.3%

Y RG Studi 195K Uses

) és az inte™®
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COHORTS

Weighted Average
Oct 20 - 21
Oct22-28
Oct 29 - Nov 4
Nov5-11
Nov 12 -16

121%

12.1%

DOK ANALYTICS

HWSW Mobile
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Atlapolas

Fl = Analytics el renss - A B O

Kozosségi konditerem w Last 28 days w 100% Add a Segment * <4  Use segments to learn about your customers

[/] Overview
85 Dashboards ) User Activity by Device Type ooe

‘M‘ Actlvlty o
Active Users 6,886 3,300 324

Computer ~ Phone ~ Tablet ~
Revenue

Funnels

Retention

Cohorts

4.77% of Total Users
Breakdowns — |

477 Computer and Phone
Journeys

Percentiles
Events
Overlap
Lifetime Value
8\ People »

L% Settings

Y RG Studi DOK ANALYTICS

Give Feedback Report a Problem (3
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Szegmensek

n — Analytics

Kozosségi konditerem w Last 28 days » 100% Unsaved Segment v <4
[/ Overview
am A_pply a Segment Create Custom Audience @
2= Dashboards > Filter your users by events or parameters.
-"" Actlvlty v
Active Users Condition Event » Include » Select Event e
Revenue 00.00% |
Funnels €) Add Condition €) Add Percentil Clear conditions Cancel Save v Apply
MegrendeloOldal
Retention
9‘?6:( IOf 9.96K Messages Received
Cohorts otal users
Messages Sent
Breakdowns
New Conversations
Journeys
New User Activity
Percentiles
Page Views
Events 9
Overlap pageview
Lifetime Value
24\ People >
¥ Settings

‘Y RG Stadi Give Feedback Report a Problem  (J 9 OK ANALYTICS
es az inteMret L1 LGNS ) S e e S HWSW Mobile
[.(:/L J '}
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= Analytics

Koz6sségi konditerem w

[/] Overview

i3 Dashboards >

M- Activity -

Active Users
Revenue
Funnels
Retention
Cohorts
Breakdowns
Journeys
Percentiles
Events
Overlap

Lifetime Value

4\ People >

¥ Settings

Y RG Studi{
) és az inte i————

Last 28 days » 100% Add a Segment -+ Use segments to learn about your customers

Journeys ©

Total Journeys Avg. number of sessions per Journey

3.03K 117

~ 108% vs prev 15 days - 7.3% vs prev 15 days

Start and End ©

Flow Table

2.87K
Start on Web

Eg Richdrd =

Journey Timeout: 14days w Converts on: Purchases ¢ Include Last 14 Days ©

Average Journey length

11.6 hours

Percentage of converted Journeys

0.40%

~ 581% vs prev 15 days ~ 0% vs prev 15 days
Group By: Channel v

143
End or
Facebook
P-,;‘]
25
End or
Messenger
2.85K
End on Web

Report a Problem (%

AL O

DOK ANALYTICS
HWSW Mobile
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Attrioution

2
B = s M- a'=0 o

Performance Custom Reports Cross-Device Settings Conversion: Website Purchases = Oct 29,2018 -Nov 16,2018 + A

Last Touch
28-day click and visit, 1-day impression

All channels =

There were a total of 35 Website Purchases between Oct 29, 2018 and Nov
16, 2018 from all sources.

View data sources

9% Paid © 20% Organic © 71% Direct ©

3 Conversions 659 Visits 9 Sources 7 Conversions 175 Visits 4 Sources 25 Conversions 166 Visits
View report View report

Conversions @ its @ Sources €

35 1,000 13

Top Sources

Conversions © Visits © Top Sources

facebook
Organic

Y RG Studi l RIS DOK ANALYTICS
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Attrioution

2
B = woouor M- A= o

Performance  Custom Reports Cross-Device Settings Conversion: Website Purchases » Oct 29,2018 -Nov 16,2018 »+ 4

All channels = Last Touch -

28-day click and visit, 1-day impression

Attribution Model © Your reporting period contains 35 conversions.
Last Touch » .
There were atotal of ! 9% Pald ©
| . conversions
uwn  Even Credit lives 100% of the credit for a
16, 2018 from all sou et haoponod In o Oramnie ©
v | Last Touch 71% Direct ©
25 conversions
9% Paid © 20% Ore¢ tul Positional 30% sdels.

N What's the right attribution model and window?
1.l Positional 40% The right attribution model and window depend on your
marketing goals and your customer's journey. Learn more

3 Conversions 659 Visits 9 Sources 7 Convers

View report View repa ull Time Decay 1-Day impression v

a1l Time Decay 7-Day

Conversions @ Visits @ Cancel m
35 1,000 13

Top Sources

Conversions © Visits © Top Sources

facebook
Organic
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Attrioution

100% of conversions on desktop happened after people interacted with your ads on mobile.

Where People Interacted With Ads Where People Converted
16 Conversions

Desktop Only

+

Multiple
Device Types

Desktop

Mabile Only l

l
— —
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Attrioution

2
B = b Mo A= o

Add Another Platform
Search for the platform you'd like to add. Learn more.
Q, Search by name

° Custom Platform . .
Other Manual Configuration

Adform B |
Ad Server Manual Configuration

'y  Adition e
Ad Server Manual Configuration

.“ AppNexus . . 1
. reconfigurec
a‘ Programmatic

\ AvantLink o
,~ Programmatic Manual Configuration

l. BingAds

The use of third party brands does not suggest affiliation, endorsement or sponsorship by that party.

Cancel

Y RG Studi DOK ANALYTICS
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Osszefoglald

»Belelatunk olyan folyamatokba, ahova korablban nem

»De hianyzik sok terulet (pl. csoportok, kamera effektek)

» Folyamatosan fejlodik (jon az Instagram)

» Kulcsfontossagu a sajat pixelek es esemeények integralasa
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Leval Richard
leval.richard@liftup.hu
+36 70 338 22 63
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