
PRODUCT
DISCOVERY





No one uses
our product

Product death cycle

Ask what
features
they need

Build the
missing
features





What features
will it have?

How will they
use it?

Why will they use it?



‒ Finding the problems and pain points of people

‒ Methods: interviewing, field research, 

expereince sampling, diary study, online 

research

‒ It’s an ongoing thing. Every 3-4 months at least.

Product discovery









‒ Focus on problem, not features

‒ What are the challenges they face? What cause

them the biggest headache?

‒ How do they solve them now? Ivestigate a 

specific case

‒ Forbidden questions: Do you like it? Would you

use it? Etc.

Interviewing



What did you want to 
know recently?



‒ Interrupt people to uncover unmet needs

‒ Dedicated app, email or even Messenger

‒ Ask a question after every 2nd or 3rd time

you expect a beavior to occurs

Experience sampling













‒ For insights: Twitter, Tumblr, Reddit, forums, 

groups and communities

‒ For numbers: Google Trends, AdWords, App

Store statistics

Online research



‒ Finding the problems and pain points of people

‒ Methods: interviewing, field research, 

expereince sampling, diary study, online 

research

‒ It’s an ongoing thing. Every 3-4 months at least.

Product discovery
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