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Q. Describe your issue

Access the demo account

To access the demo account, click the ACCESS DEMO ACCOUNT link at the end of this section. When you click the link:

* If you already have a Google account, you are prompted to log in to that account.

* If you do not have a Google account, you are prompted to create an account and then log in.

When you click the ACCESS DEMO ACCOUNT link below, you agree to let Google perform one of two actions related to
your Google account:

* If you already have a Google Analytics account, we will add the demo account to your Analytics account.

* If you do not have a Google Analytics account, we will create one for you in association with your Google account, and
then add the demo account to your new Analytics account.

The demo account is available from the Home tab in Analytics.

The demo account counts against the maximum number of Analytics accounts you are permitted to create under a single
Google account. The current maximum for Google Analytics Standard is 100 Analytics accounts per Google account.

You can remove the demo account at any time.

ACCESS DEMO ACCOUNT [Z

Where the data comes from

The data in the Google Analytics demo account is from the Google Merchandise Store [, an ecommerce site that sells
Google-branded merchandise. The data in the account is typical of what you would see for an ecommerce site, and
includes the following kinds of information:
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Q Describe your issue

Access the demo project

Before you can access the demo project, you will be prompted to sign in to your Google account [Z2. If you do not have a
Google account, you can create one [,

Important: To gain access to the demo project, please select the link below. An alternative way to access the demo
project is to go to your Firebase Console [Z and select Explore a demo project. if you have not accessed the console
before, one will automatically be created for you.

Access the Firebase Demo Project (£

Where the data comes from

The data in the Firebase demo project is from the Flood It! Android app [ and i0S app [, a real gaming app with in-app
purchases. Flood It! is a puzzle game in which you have to flood the whole game board with one color in fewer than the
allowed steps. The data in the Firebase demo project is typical of what you might see for a gaming app. It includes the
following kinds of information:
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Tipikus hibak #1

<!-- Global Site Tag (gtag.js) - Google Analytics -->
<script async src="https://www.googletagmanager.com/gtag/js?1d=GA_TRACKING_ID"></script>
<script>

window.dataLayer = window.datalLayer || [];

function gtag(){datalLayer.push(arguments)};

gtag('js', new Date());

gtag('config’, 'GA_TRACKING_ID');
</script>




Tipikus hibak #2
Google Tag Assistant

Result of Tag Analysis



Tipikus hibak #3

Your code 1S WrGtig.



Tipikus hibak #4
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Tipikus hibak #5

Google Analytics Account

. <

Filters
\’ Internal Traffic
o Campaign Parameters @

\’ etc...

TEST VIEW RAW VIEW
MAIN VIEW




Tipikus hibak #6

Campaign parameters
URIs

Internal traffic

Trailing slashes FILTERS

Event naming

Social traffic




Tipikus hibak #7

* Website URL  https://mito.hu/ga-kezdoknek/

The full website URL (e.g. https://www.example.com )

* Campaign Source  facebook

The referrer: (e.g. google , newsletter )

Campaign Medium  ppcpro

Marketing medium: (e.g. cpc , banner , email )

Campaign Name  ga-kezdoknek-2017-02

Product, promo code, or slogan (e.g. spring_sale )

Campaign Term

Identify the paid keywords

Campaign Content

Use to differentiate ads



Google Analytics beallitas ellendrzoé lista

Technikai beallitasok Javaslat / Bevett gyakorlat
Fidkbeallitasok v - A fioknév a vallalat neve, tulajdon név a webhely neve Vallalat Google Inc
Mérdkod implementalas v - Webhely www.youtube.com
Adatok fogadasa v - Ellendrizzik a Google Analytics Val6s idé riportjaiban
A legfrissebb verziot az Adminisztralas > Tulajdon > Kovetési adatok > Kovetékod
Verzio v - alatt talaljuk Kész v
Minden olyan oldalt, amihez a webhely normal felhasznal6i hozzaférnek,
Complete Tagging v meérékoddal kell ellatni nincs telepitve/ %
A kdd helye v A GA mérdkodot a weboldal <head> részében kell elhelyezni nem alkalmazhat6
Google Tag Manager v Opcionalis

Nincsenek javaslatok a Tag Assisstantben
Nézet beallitasok

v Ellendrizziik a Google Tag Assisstant javaslatait
Normal, Teszt, Sz{ir6 nélkili

RERTE . N N S N NP
1

Mérdkod testreszabas v
Domainek kozotti kovetés v Ha 2 vagy tobb domain van mérve egy tulajdon alatt
Anonimizalt IP v Ha a beallitas egy, az EU-n bellili webiste-ra vonatkozik
Ko6zonség demografiaja - Ha sziikséges demografiai adatot gydijteni

Konfiguracioé

Belsd forgalom sz{ird v - Barmelyik IP, Plugin vagy HOST sz(r6

Célok v ~ Makré- és mikrékonverzidok

Belsd keresd x - Javasolt a bekapcsolasa

Tartalmi csoportositas v - Logikus tartalmi csoportok, amik csoportosithatok

Csatornabeallitasok v - Barmilyen egyéni csatorna, ami forgalmat hoz a webhelyre

Forgalom

UTM cimkézés v - Javasolt minden olyan forrashoz, ami nem koézvetit referrer informaciot

Adwords x - Javasolt az 6sszekapcsolas, ha az rendelkezésre all
Search Console Javasolt az 6sszekapcsolas, ha az rendelkezésre all

«
4

Testreszabas

Esemény mérés v - Kulcsfontossagu interakciok

E - kereskedelmi mérés v - E-kereskedelmi webhely esetén javasolt az implementalasa
Jelentések / Dashboard-ok v - Ajanlott Ugyfeleknek javaslatokat adni
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Turn Visitors into Customers

SEPTEMBER 5, 2017 BY PAUL KOKS 22 COMMENTS

Ultimate Google Analytics
Audit Tool (100% Automated
andFree)

At least 90% of the Google Analytics setups I have seen are broken. Learn how to greatly

improve your Google Analytics configuration with my new Google Analytics audit tool.
First I want you to carefully read the sentence below.

“You lose customers because you can't trust your Analytics data”

Yes, it's that simple. Collecting bad data results in bad business decisions.

There are too many people wasting time and resources on reporting and

optimization before having fixed the measurement part.

Check Results

1. Sessions on Primary Domain %R ammn

2. Sampling EE".’. OnlineMetrics
3. PPC Sessions in Organic m y Turn Visitors into Customers
4. Query Parameters

5. (not set)
6. Bounce Rate PASS
7.PI

8. Self Referrals
G Custom Campaian Trackina

‘ Gooale Analvtics Scorecard



4Analytics-Toolkit.com Analytics Tools ~ Benefits Prices Contact Blog Sign In

FREE TRIAL

90IS for 3 web properties for

Analytics Tools

A must have analytics productivity toolkit for web analysts, CRO, SEOQ/SEM, and digital agencies (why?)

Check Health Status Analytics Copy/Paste
Identify potential issues with your Speed up Google Analytics setup &
analytics setup. update tasks.

Quick and thorough check-up of your Google A big setup time-saver, with which you can quickly
Analytics setup to identify potential issues with it. copy/paste view settings, filters and goals across
The tool suggests remedies for many of the profiles, properties, and accounts in Google
COMmMon ISSues. Analytics.




A User ID funkciorol

Csatlakoztasson tobb eszk6zt, munkamenetet és tevékenységi adatot
ugyanazokhoz a latogatokhoz.

A User ID segitségével egyéni azonositot rendelhet hozza a tébb eszkdzrél és tobb munkamenetbdl szarmazé
tevékenységadatokhoz.

A Analytics jelentéseiben minden egyedi User ID egy egyedi felhasznalonak felel meg, igy pontosabb felhasznalészamot
kaphat a jelentésekben. Ha a Analytics szolgaltatasnak tobb munkamenet soran kiild azonositét és kapcsolddo adatokat,
akkor kontextusba helyezheti az egyedi felhasznaldi tevékenységeket is, és elkezdheti elemezni a folyamatban lévd
kapcsolatokat.

A User ID mikodése: attekintés

A User ID lehet6vé teszi egy van tobb munkamenet (és a munkameneteken beliil barmilyen tevékenység) tarsitasat egy
egyedi és alland6 azonositéhoz, amelyet elkiild a Analytics szamara.

A User ID alkalmazasahoz képesnek kell lennie sajat egyedi azonositok |étrehozasara, azonositok felhasznaldkhoz valo
folyamatos hozzarendelésére, illetve ezen azonositok megadasara, valahanyszor adatokat kiild a Analytics szamara.

Példaul, a sajat hitelesit6 rendszere altal |étrehozott egyedi azonositdkat a User ID értékeiként kiildheti el a Analytics
szamara. Az egyedi azonosito kijelolésekor létrejové barmely elkotelezettség, mint példaul linkekre leadott kattintasok és
navigalas az oldalon vagy a képernydn, a User ID-n keresztiil kiildhetd el és kapcsolhatd 6ssze a Analytics
szolgaltatasban.
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Mito demo report v2
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< Summary (Page 1 of 4) »

Default Data

™I M Summary Stats Click to select your data - ] [ Oct 1,2017 - Oct 31,2017  ~ ]

clever things

Overview

Users Sessions Transactions % New Sessions Avg. Session Duration Pages / Session Bounce Rate

88,635 116,769 2,267 71.11% 00:02:19 4.18 51.00%

Sessions = Transactions

Oct7 Oct 9 Oct 11 Oct 13 Oct 15 Oct 17 Oct 19 Oct 21 Oct 23 Oct 25 Oct 27 Oct 29 Oct 31
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Koszonom a figyelmet!

a.bay@mito.hu



